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AIBLE ONE: For “A la Carl: The Secrel Lives of Grocerp Shoppers, ™ Carlip dressed as characiers and wend fo the supermarket.

Her cart has come in

Think of artist Hillary
Carlip's book as

performance art
in print.

By MARC WEINGARTEN

Spectal fir The Times

N elghth grade, Hillary
Cardip was suspemnded
rorm el for dressing
up Hke Holly Golighthy.
Back then, It was a ploy
to get her parents” nt-
tention. INow its har jod.

For hiar pew hoak, <A s Cart:
The Secret Lives of Grocery
Shoppers,” Carlip, a vetemn
performar and writer, stoarfed
with & handful of shopping lists
she found around supermark-
tds. Then she imagined charse-
ters who might have written
them. From a handwritien slip
that Includes “Infusium 23,
Hadr Spray and eyeiaszh ghe”
Carlip ereates o ftioeesd goth
chiek who findzs her life's pur-
pose by posing nude for Ehe
Sxielde Girls website. Another
list is written inslde o match-
boox and simply reads: “Coors,
Oreos.” From this, Carlip eme-
ates Woody, a roughnesk eon-
struction worker ("I'm working
hard and have NO BANEKERUP-
CIES) loaking for <A special
lady who dontt have kids, ... A
niee shower would be good
to0.” A la Cart”® is an altogether
unicue artifict, & one-woman
show in book forrm. Call it
*print perforrmanee art.”

“I think Hillary's m foatocstic
artist” =akl Paul Reubemns,
kon, Pee Wee Hermeun, an ex-
pert on shape-shifting. “She
tiakes i very serbously, In that
she doss something every day
about belng an artlst, and
that's a big part of the battle

Certainky, Carlp has made
liat gothering o part of her dodly
routine, =1 guess m love for
shopping lists begnn some thme
in the "B0s," Carllp said. “I was

walking ot of the supermariet
amd T zaw a list on the Noor fhat
listed peanut brittle and dental
flass. I just thought that was
curious. From then on, I was
hooloed ™

Working closely with pho-
tographer Barbara Oneen and
makeup artists Chris Nelson
and Dominés Till — the latter
an amcormplished Mm and TV
velerun whom Cartlp found on
Crakgalist — Carllp fashioned
clabomie characters that are
mvoee like LA, archetypes than
grotesqueries. “The fect that
Hillary could fashion charac-
ters Profn eraps of paper is
nothing short of mireculoes W
i, sndd Green, who shot all of
ithe photos with her camern
“poncealed betaren a lnal of
bread and a melon.” *2he's a

fo i -olyjeets genius. "
Charasters come alive

No one blinked an =ve when
Green and Carlip shot their
shopping  tebleaux In super-
markets armound towm *It
spenks w0 the seamiessness of
ihe project that 1 didn't get a
second look.” she sald, “The
only tiree I atiracted attention
was when [ dressed up like a
porn star. Then T got a lot of
propositions from men.”

But it’s Carlip’'s ¢ssaya that
wregl "A In Cart” from mens
novelty into something more
empathic and even poignant.
It's hard not to feel for Lioyd,
*the recently widowed sepii-
genarian who's flercely deter-
maimned Lo make i on his oemn de-
spite his childmen's protesta-
tions. Or Dodores, “the stew-
arcless who's found tmee love
afver years of looking™ (“It was
hard not Lo notlos the rugeed,
handzsafme businessrman, espe-
clally when he opened his brief-
case and took ot & Peedle
paint he was working on.")

Carlip reads shopping lists
the way palmists read palms.
She cxmmines cvery nspect —
the handwriting, the nature of

the paper it's on, the contents
of the 1=t — Lo find chies Chnt
will help her extrapolate a per-
200 from an abstrection. *T can
tell If the penmanship 15 & man
o & woman, or if its o lst for
One Person or A rger group

likee & famdly.®
Omen she homes in on the

author of the Lst, Carllp ool
lects reference photos frarm

magazines and the Web,
Loaldvg for visual slues to belp

plece together her charcter
Ehe then beging the prooess of
creaking the faux shopper, me-

[ S e Dl e
“The only time |
attracted attention
was when I dressed
up like a porn star.
Then I got a lot of
prapositions from
nien.

HiLLary CARLIP,
on performing “A fa Cors

ticulously dressing her clarae-
ters right down to thelr stock-
ings {orF tube socks, a5 the case
may be), The makeup for her
“A la Cart” characters took
from two ta five hours to apply,
and then it was a mad dash to
the market with Green, *We
didn't get to do
any of it from the markets®
Carlip sald. “We were in and out
of thiere in 20 minutes, usually™

Finally, a pahlisher

For Cadlip, “A 1a Cart™ is the
culmination of a lifethme of ¢re-
ating aliernate personalities to
gain a few minutes of fame, Be-
solied by show business as ahe
wins growing up in Bel-Afr, Car-
lip was desperate to crack the
Hollywood code and become &

star, a journey she wrote about
n her 2006 mermodr, “Qaseen of
the Odedialls.” As 8 lPenager,
she wis booked on "The Gong
Bhow,” Chuck Barmis' cracked
armateur variely review, 0% o
“comedy Juggling act” and ae-
won the 1
which novv &its on her fireplnee
manthe. “That was a lot of fum,~
Cardip =aid. She claims that
“Chomg Show™ panellst Jaye F.
Morgan mads & pass st har

From thene, Carllp bosted o
ahow on ECET ik the mid-"80s
calbed “Confdentially, Verw™
of which she pretended tobe a
natiering, heavily made-up Ro-
na Barmeit type who has the in-
sice scoop on, say, Zsa Zsa Go-
bor's car wnsher, She nlso cre-
ated Mindy Greenfleld, 8 pro-
fessional groupie who began o
company ealled Rent-A-Fan
Club, for those who want to
hire swooning fans. Carlip even
had & left-field hit n LA in
1883 with the song “Buffy Come
Back,” a song about the actress
who pliged Buffy on the "60s
sitocom “Famdly Affair” which
she recarded undir the nom de
pop Angel and the Reruns.
“hmazingly, Entertalnment
‘Wiepkly did storles on both Min-
dy and Angel without kKnowing
they were me” Carlip sadd.
“And they were both on the
same broadeast.”

Carlip shopped around a
book propasal for A Ly Cart® in
the "B0s, but hed no takers. She
thinks our curment confessional
culture i3 more in sbep with the
concept, which 1= why she at-
tracted a t this time
around. But Carlip doesn't Tk
b think of her work as some
kind of varintion on the visar-
ous peephole kleks that can be
had from reality TV,

“My book has nothing to do
with the voyeuriem of tabloid
cultune, which 18 anything Dut
real,” she sald. “It's more of an
hanest glirmpse nto human na-
ture, To me, shopplng lists ame
the new memolr”



